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The Sustainable Living Project...
at a glance

... 92% had their Family Sustainability Triangle
prominently displayed

... 84% actively used worksho 0 ,r?ﬁ’&;ion
in making majekfamilysdecisions N

SSMere than $250 per year
In savings (energy)

Since 1998: '( ... 50% said using the
200+ workshops/presentations Triangle reduced

7500 individuals and colleagues arguments with their

ids!
Since 1999 kids!
554,000 Web hits
30,000 Unshopping cards
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NNSLE - National Network for
Sustainable Living Education



